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Allyson Brooks is continuing to address the
gaps in women’s healthcare she witnessed as
an obstetrician and gynecologist.

The executive director and chief quality of-
ficer at Hoag Women’s Health Institute—a
unit of the Newport Beach hospital that’s one
of the country’s higher-rated women’s health
systems—recently oversaw the launch of
Hoag’s Postpartum+ program, which allows
new mothers and their newborns to receive
care for six weeks at home.

“Home care for many people feels much bet-
ter than having to pack up your baby and go into
the hospital or into doctors’ offices,” Brooks
told the Business Journal. “And they get extra
support, reassurance, education and training,
like with breastfeeding and baby care.”

The new program also includes access to a
phone app Nona, which connects women who
have questions or are seeking advice during
postpartum with Hoag Care Team experts, 24
hours a day, seven days a week. Brooks served
as a consultant for the app last year, months

before she was honored at The Business Jour-
nal’s 28th annual Women in Business
Awards.

Brooks will soon have another women’s

hospital to oversee.
Hoag is spending $1 billion to expand and up-

grade its Irvine campus, which will include spe-
cialty care centers for surgical innovation,

cancer, digestive and women’s health.
The upcoming women’s hospital will be

equipped to handle over 5,000 deliveries a year
and house a neonatal intensive care unit, a
breast care center, gynecologic care suites and
physicians’ offices. 

That will help Hoag keep up with its deliv-
eries, which topped 7,000 in July, a record for
the hospital system, Brooks said.

The facilities are expected to be complete by
2026.

Brooks’ latest effort to address
gaps in women’s healthcare is
aimed at women ages 45 to 55 un-
dergoing menopause.

“What people are asking me the
most for is midlife menopausal

support,” Brooks said, since much of the focus
on women’s healthcare is on babies and the
geriatric population.

She and her team are currently developing
programs and resources to help women in their
midlife, menopausal transition. She expects
the program to launch during Hoag’s fiscal
2023. n

n By KAITLIN AQUINO

Allyson Brooks: Filling Gaps in Women’s Healthcare
Allyson Brooks

Executive Director, 
Chief Quality Officer 

Hoag Women’s Health Institute 

Former Home Franchise Concepts (HFC)
executive Shirin Behzadi holds a 25-year ca-
reer as a leader in finance and franchising and
now guides fellow entrepreneurs and busi-
nesses to grow in their own ventures.

Her career included turning Irvine-based
HFC, an owner of popular brands such as
Budget Blinds, Tailored Living and Con-
crete Craft, into the largest home services
franchiser in the country. 

Behzadi was named chief executive in
2015, after joining the company as chief fi-
nancial officer, and expanded its core fran-
chise and customer base across the nation.
By 2018, the company reported product
sales of $700 million. 

Since 2019, Behzadi has worked as an ad-
viser to various chief executives and landed
on the board of several companies. She most
recently sat on the board of recycling fran-
chise Junk King and aided in its sale to
Neighborly last year. The San Francisco-
based company, which removes unwanted
items like furniture, appliances and garbage,
counts over 150 franchises in 36 states and
Canada. 

She is also involved in her son’s beverage
startup Bomani Cold Buzz as a business ad-
viser, chairperson and founding investor.  

“One of the highlights of the past year was
being invited to be a featured beverage at
events like Coachella and multiple other ven-
ues,” Behzadi wrote on her LinkedIn profile. 

Bomani is currently trying to add 100 new
restaurants and bars as official accounts in 99

days, documenting the progress on social
media. 

“It’s been really interesting and fun to be
back in the situation where you’re establish-
ing and growing the brand,” Behzadi said.

Behzadi also continues her involvement
with local nonprofits and women’s leadership
groups. She helps mentor women entrepre-
neurs globally with the Cherie Blair Foun-

dation for Women, where she is also a board
member. 

This year, the organization celebrated
reaching a campaign fundraising goal to sup-
port over 100,000 women in more than 50
countries.  

“This success sets a strong precedent for an
ambitious new strategy,” she wrote on
LinkedIn. “We will be significantly scaling

up our work to reach 1 million more
women entrepreneurs by 2030, rap-
idly accelerating progress for
women across the world.” 

In March, Behzadi with OC
United Way moderated a panel of
local Iranian businesswomen – in-

cluding Yassmin Sarmadi, founder and
owner of Michelin-starred Knife Pleat, and
California State University, Fullerton pro-
fessor Elahe Amani—to discuss the ongoing
women-led human rights protests in Iran and
related cultural topics. 

She is also a member of the OC Iranian
American Chamber of Commerce.

“This is a cause being led by Iranian
women and Iranian girls, asking for their
most fundamental human rights that are risk-
ing their lives,” Behzadi told the Business
Journal last year. n

n By EMILY SANTIAGO-MOLINA

Shirin Behzadi: The Company Helper
Shirin Behzadi

Founder
Shirin Behzadi LLC

2022 Women in Business Winners: 
Sustaining Success 

Last October, the Business Journal honored five women business leaders from
diverse industries at the 28th annual Women in Business Awards.

The event recognized outstanding professional women who have made signif-
icant contributions to their organizations, their professions and the Orange
County community.

Their backgrounds and industries are varied—from the operations lead of Or-
ange County’s top jeweler to one of Newport Beach’s top specialty hospital ex-
ecutives—but all remained resilient throughout the pandemic and have kept their

respective firms in growth mode during the challenging economic environment
that followed.

The Business Journal recently caught up with the five winners to see just how
they’re managing this as their worlds have changed in the past year.

The next Women in Business Awards is scheduled for Oct. 5 at the Irvine
Marriott. 

Aimee Weisner, an independent board member for three public medical com-
panies including Aliso Viejo-based device and drug maker Glaukos Corp.
(NYSE: GKOS), is the keynote speaker.

Bios for the nominees for the upcoming event begin on page 70. 

n By KATIE MURAR

8.21.23_SR.qxp_Layout 1  8/18/23  12:22 PM  Page 20



RSM US LLP is the U.S. member firm of RSM International, a global network of independent audit, tax and consulting firms. Visit rsmus.com/aboutus for more information regarding RSM US LLP and RSM International.

Our diverse, inclusive teams develop unique insights tailored to your growing business.  
The experiences that make each of us uncommon will set you apart, too.
 
Experience the power of being understood. 
Find out more at rsmus.com

Diverse perspectives 
power our unique 

solutions.

    
  

star

8.21.23_SR.qxp_Layout 1  8/18/23  12:22 PM  Page 21



22 ORANGE COUNTY BUSINESS JOURNAL                                                                                                          www.ocbj.com AUGUST 21, 2023

As the impacts of the pandemic begin to ebb
in Orange County, Jessica Word has been able
to bring back the annual events held by her
Word and Brown General Agency.

In April, the firm hosted its brokers at a
golfing event at The Resort at Pelican Hill
on the Newport Coast.

“That was a lot of fun,” said Word, who be-
came CEO of the insurance brokerage in
2021.

It also held a team-building event for 500
on Catalina Island. Then it held a week of we-
binars for continuing education where it
granted a record number of certificates. 

“We continue to grow every year,” she told
the Business Journal. “We’ve have brought
on several large agencies. We’re continuing
to grow our market share. It’s amazing.”

Word started at the age of 7 at the company
co-founded in 1985 by her father, John M.
Word III, and Edward J. “Rusty” Brown Jr.

She eventually worked in every department

of the Word & Brown General Agency, an
Orange-based health insurance agency that
has grown to 300 employees. It is the oldest
division among the Word & Brown Family
of Companies, which includes Choice Ad-

ministrator and California PX Card.
The company represents every high-profile

carrier available in California and Nevada, 
including Aetna, Blue Shield of Califor-
nia and Kaiser Permanente. It also provides

access to dental, vision, chiropractic, life, dis-
ability, and other ancillary options.

Since she won a Business Journal 28th an-
nual Women in Business Awards last year,
she’s also been recognized with a “Monaco
40 over 40” award, which is given to a select
group of entrepreneurs, she said. 

In September, she will publish a book about
leadership in business called “Survive &
Thrive,” which is co-authored with  Joe Fos-

ter, the founder of Reebok. All the
proceeds are for a charity to help a
grammar school in Uganda. 

She’s been invited to speak this
October at the Vatican for its first-
ever entrepreneur event for women. 

“I’m excited and I’m not even
Catholic,” she quipped.

This year, the company is on target to hit
its annual sales goal and is hiring for its sea-
sonal workload at the end of the year.

“We’re gearing up for fourth quarter, which
is the busiest time of the year for us,” Word
said. n

n By PETER J. BRENNAN

Jessica Word: Flow of Business Returning as COVID-19 Eases
Jessica Word

CEO 
Word & Brown Companies 

Tammy Cooper, CEO, CFO and chairman
of Irvine-based Technologent, expects the in-
formation services provider to see approxi-
mately 20% growth in 2023 after a somewhat
slow start in the first half of the year. 

“We struggled the first quarter but then we
came back very strong starting in June,”
Cooper told the Business Journal. “We do the
majority of our sales the second half of the
year.”

Cooper last year picked up two Business
Journal awards; in May, she was one of five
honorees at the Business Journal’s CFO of
the Year Awards, and in October, she was an
honoree of the Women in Business Awards. 

Cooper became CEO and CFO of the com-
pany simultaneously in 2020. Her firm pro-
vides edge-to-edge information technology
services for Fortune 1000 companies, aiming
to help clients outpace the new digital econ-
omy by creating IT environments that are
“agile, flexible, efficient, transparent and se-

cure,” using a variety of hybrid infrastructure,
automation, security and data management
products. 

“We held our own” during the first half of

the year, she said, and is looking forward to
the usual pickup in sales in the current half. 

“We’re working on some very large deals
right now that we’ve been exposed to,”

Cooper said, noting if those deals come
through, “we’re going to be breaking some
big numbers.” 

Technologent, located at 100 Spectrum
Center Drive tower, counts 265 employees
and over 600 customers, with offices
throughout the U.S. 

It’s hiring, about 20 job openings posted on
its website as of last week, including for sen-
ior roles in Nashville and Oregon. 

The company hasn’t made
any layoffs despite recent eco-
nomic uncertainty, and empha-
sizes the firm has “very, very
talented” employees. 

Cooper has established a
mentoring program for Tech-

nologent employees to help with upward mo-
bility and career development. She’s also
been active in the Girl Scouts for nearly four
decades, including roles on the board. 

“I am here to break barriers,” Cooper said,
noting she wants to inspire young women to
succeed in their careers. n

n By KEVIN COSTELLOE

Tammy Cooper: Technologent Eyes 2023 Sales Strength 

Tammy Cooper
CEO, CFO, Chairman 

Technologent

Idit Ferder’s mark on Lugano Diamonds
& Jewelry Inc. is visible at the company’s
new flagship retail salon and adjacent mem-
bers club at Fashion Island. 

Ferder, chief operating officer and co-
founder of the high-end jeweler, is responsi-
ble for designing the company’s upscale retail
locations—which now total seven spaces
with international expansion on the way—as
well as overseeing inventory levels and man-
aging the company’s personnel and IT solu-
tions. 

Her latest project is Privé, an exclusive
club and venue space that opened in April for
loyal Lugano customers next door to the
company’s Fashion Island salon and show-
room that opened at the end of last year. 

Ferder prefers to take a behind-the-scenes
role in the business, with her husband and
Chief Executive Moti Ferder in a more pub-
lic-facing role. She met Moti during her time
serving in the Israeli Army, where he was an
officer and she oversaw the assignment of

soldiers to units. 
“Moti was an officer who arrived at my

unit toward the last part of my final service
term in 1989,” Ferder previously told the
Business Journal. “We had shared values, and
a shared outlook on life and the things we

wanted to do.”
The two got married a few years after

Ferder left the army in 1990, at which point
she pursued degrees in history and English
from Tel Aviv University before working
for several firms as a mediator.

The two launched Lugano in Israel in
2004 and moved to Orange County with
their two children in 2005 to open their first
location in Newport Beach.

Idit Ferder made moves to embed her-
self, and Lugano, in the local community,
with heavy involvement with the Jewish
Federation of Orange County; she later
served on the organization’s Women’s Phi-
lanthropy Board.

Today, Lugano supports more
than 80 organizations focused
on healthcare, education and the
arts.

Lugano is the best-perform-
ing consumer brand unit under
parent Compass Diversified

Holdings (NYSE: CODI). 
Regulatory filings indicate Lugano re-

ported $201.5 million in 2022 pro-forma
sales, a 61% jump from 2021. In the first
quarter of this year, it reported revenue of $64
million, a 36% year-over-year increase.

In July, Lugano signed a lease for its first
international location in London. n

n By KATIE MURAR

Idit Ferder: Lugano’s Luxe Local Expansion 

Idit Ferder
Co-Founder, COO

Lugano Diamonds & 
Jewelry 
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Ask me what makes a business successful, and I can show you more 
than a few women who will wow you with all they’ve been able to 
accomplish, even when the odds are stacked against them.

Women like South Bronx native Yosara Trujillo, who was about to 
take the bar exam when she found herself pregnant, single, 
unemployed, and facing daunting student debt. Trujillo took a risk 
and invested her last $200 to rent a yoga studio. That risk paid o�. 
With the help of a $50,000 Entrepreneurs of Color Fund loan in 
hand, Trujillo fixed an electrical issue that could have shuttered her 
business and hired a business manager, so she could focus on 
growing the company.

Nearly five years later, Trujillo employs 35 instructors who see 
hundreds of yoga practitioners a day (and is raising a healthy child).

Trujillo is just one example of so many women who have set the bar 
high and not allowed circumstances to get in the way of achieving 
success in their careers, businesses and wealth building.

It’s those stories that make the work I do each day so meaningful. As 
global head of JPMorgan Chase’s Women on the Move, we work to 
fuel women’s ambitions, advance financial equity, and provide 
women within and outside the firm with opportunities to succeed in 
their professional and personal lives.

Women founders receive less than 2% of available venture capital in 
the U.S. For Black women entrepreneurs, that number is an even 
sadder 0.35%. The funding flow doesn’t match the economic 
opportunity. Women-owned businesses are growing at double the 
rate of other businesses, according to the World Bank, and they 
contribute $3 trillion to the economy annually.

That’s why it’s critical that we help connect women entrepreneurs 
with the resources they need to succeed. The numbers tell us that if 
they succeed, the entire economy will be better o� for it.

Here are some of the specific ways in which we can move the needle 
on right-sizing this disparity:

•  Greater access to capital: Helping to provide greater access  
to capital is critical. Our Founder Catalyst program addresses 
this gap by providing the tools, resources and connections 
needed to support women entrepreneurs in taking their 
businesses to the next level. Since the program’s launch in 2021 in 
partnership with Techstars, we have sponsored over 110 founders 
over five cohorts. In 2023, we expanded the program to support 

more women through virtual cohorts. As of year-end 2022, 11 
founder Catalyst alumni from our programs have been accepted 
into a Techstars accelerator.

•  Technical assistance: Access to capital is only helpful if the 
business owners have the right knowledge and tools to apply that 
capital smartly. That’s where technical assistance comes in, 
including networking, expertise and advisory services. Our 
Curated Coaching for Entrepreneurs program provides free 
small group business coaching. In expert-led group sessions, 
entrepreneurs discuss their most pressing concerns and together 
build an action plan for their businesses. Since launching in July 
2021, the program has served 3,900 women entrepreneurs and 
the program continues to scale into 2023.

•  Financial health: Learning how to manage money is something 
that must be learned, and it has the potential to significantly 
alter one’s life. Since 2020, we have enabled financial literacy 
training for over 60,000 women and girls through partnerships 
with over a dozen widely known nonprofits, women-led 
businesses and universities, including Girls Inc., Girls Who Invest, 
IGNITE, Barnard College, Rutgers Center for Women in Business 
(CWIB), The Women’s Network, Women of Color and Capital, 
among many others.

•  Support when they need it the most: Sometimes life hands you 
a lemon. The pandemic demonstrated the incredible hurdles that 
can come our way, and we know that hit women harder than 
anyone. In 2022, we launched a Hardship Fund to support single 
mothers at two community colleges in the U.S. In 2022,  
Women on the Move was able to connect 225 single mothers to 
small dollar awards through the hardship fund, and in 2023,  
we launched the Investing in Futures Fund, in partnership with 
Family Action, to support single parents in the U.K.

Providing pathways to economic stability and wealth building for 
women employees, customers and community members means 
ensuring that everyone has equal opportunities to thrive. It’s good 
for business, for the economy and society. It’s how we move us all 
forward, together.

To learn more about our initiative to fuel female ambition and 
advance financial equality — visit jpmorganchase.com/WOTM, where 
we share insights from some of the most notable leaders working to 
secure a gender equitable future in the workplace.

Empowering women entrepreneurs
SAM SAPERSTEIN, GLOBAL HEAD OF JPMORGAN CHASE’S WOMEN ON THE MOVE

Sponsored content from JPMorgan Chase  © 2023 JPMorgan Chase & Co.
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planning that undermines a successful transfer of wealth and values. In 
fact, new data shows that rigid or overly restrictive estate plans can hinder 
the ability of futur future generations to build on past success and even lead to 
family tension. Behavioral research shows that a more e�ective approach 
to equipping rising generations for the responsibilities of protecting and 
growing wealth focuses on building communication, collaboration and trust 
within the familamily.

Avoiding familamily conflict and ensuring continued success requires wealth 
creators to be very intentional and deliberate in preparing their familiesamilies. 
It is important to purposefully remove the veil of secrecy and have candid 
conversations about wealth and its meaning within your familamily.

MONEY MESSAGES

We havve all at some point internalized “money messages” that a�ect our 
relationship with wealth. Perhaps you grew up in a familamily that never discussed 
money and therefore believe you did not receive any money messages. 
However, the absenc, the absence of familamily conversations about money is a message in 
itself — usu — usually that discussing finances is impolite, or that money is shameful 
and to be concealed. But even nonverbal messages can be communicated 
through the actions and spending patterns of y your parents and other role 
models. What kind of c clothes do they wear, homes do the, homes do they live in, or cars do 
they drive? As you think about the answers to these questions, what kind of
memories and emotions rise to the surfacace?

People often model their own financial tenets on those of their role models. 
For example, if your role models were very frugal — they didn’t buy the most 
expensive car or live in the most expensive home — it is likely that you will be 
more frugal as well. If your role models lived a lavish lifestyle, it would not be 
unusual for you to feel you should also. If your role models were visible in their 
charitable giving, you may emulate that same behavior through your own 
philanthropic endeavors.

But money messages can also be more circuitous. You may hay have watched all 
the e�ort and time your parents put into creating and sustaining the familamily 
business, and your instinct now is to reject your inherited wealth because you 

do we internalize more positive conversations that inform a health
constructive relationship with money? A common pr
defining the values the familamily shares and cares about
use of the familamily’s wealth over time.

For example, where a familamily agrees that generosit
it would not be unusual to see some of the shar
philanthropic endeavors. Where a familamily agrees that educ
su�ciency are important values, the familamily may decide that e
member should be able to attend private school and/
post-graduate degree. In all the above situations, the meaning of
placed in context, and it becomes a means to an end, r

Where values are expressly communicated and modeled, the mone
messages are not as easily garbled or misinterpr
enough, however — actions do speak louder than wor
for behaviors to reflect the articulated values. A par
generous in giving and yet does not model the wor
giving sends a mixed message. 

PLANNING WITH PURPOSE

Your financial identity is fluid and subjective. The mor
money identity/story and become conscious of
received, the more control you will havve to change y
Focus on open, frequent and positive communic
means and doesn’t mean in the familamily, c, creating positi
will enhance your and your familamily’s relationship to mone

yh unique f

After studying the behaviors of thousands of families
developed a new approach to wealth planning that 
ensures estate plans reflect the goals and intentions 
of each unique familamily. T. The first step is to articulate 
your Statement of Wealth Transfer Intent using our 
downloadable guide, which includes reflective exer
and excerpts pulled from others’ real-life examples
Get started at northerntrust.com/purpose.
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business, and your instinct now is to reject your inherited wealth because you 
did nothing to earn it and therefore do not deserve to use it. These messages 
— although largely unconscious — do a�ect how we relate to money and how 
we interact with the wealth in our everyday lives.
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The challenges facing small- and medium-sized companies because of current
economic volatility can be difficult to navigate. While some companies lack
working capital to build inventories, others are growing and need financing to help
spur further growth. For many firms, a solution to these challenges is asset based
lending (ABL).

A Proven Lending Strategy
ABL has long thrived in both good times and bad as a financing solution for
companies with large inventories and working capital needs. Asset based
financing is directly correlated to the value of a company’s assets, which serves
as the lender’s collateral for the loan. Once regarded as creative financing for
troubled companies, private equity and investment banks began using ABL to
finance larger leveraged deals. 

Asset based loans are well-collateralized, competitively priced vehicles that are
effectively used by companies of all sizes for acquisitions, growth, turnarounds or
to simply support working capital needs. “Asset based lending has developed into
a well-established financing option for companies with varying needs and is
particularly useful for manufacturing, retail and distribution businesses that make
good use of their assets to structure a flexible credit facility,” noted Greg Eck,
Managing Director, Asset Based Lending Group Head for Fifth Third Bank.

A key difference between ABL and cash-flow financing is covenant structures that
are typically less restrictive and easier to manage. ABL lenders lean on collateral
to support their financing exposure, which allows them to be more flexible and
patient in most situations.

A key metric for cash-flow financing, Total Debt to EBITDA, can change rapidly
when performance declines, making it a significant issue when the lender has tied
much of underwriting to that measure. ABL lenders, on the other hand, design a
lending package by first analyzing the liquid aspects of a company’s asset pool,
then formulating a credit facility around advances against collateral.

Many cash-flow lenders provide most of their financing in the form of term loans
as opposed to revolving lines of credit, often seeking to minimize revolver sizes.
While ABL lenders provide term loans, most specialize in providing and
administering revolving lines of credit. Some lenders will provide revolvers in
conjunction with a treasury management relationship which makes it efficient for
companies to manage various aspects of working capital and cash cycles.

Most loans provided by ABL lenders are collateralized and covered by assets with
a perceived lower risk profile, they offer a cheaper alternative to higher-leverage
debt packages based purely on cash flow—typically 150 to 200 basis points
lower—and come with lower closing fees.

Better Prepared When Challenges Arise
Many cash flow lenders tend to be more proactive in protecting themselves with a
covenant default. ABL lenders are set up to monitor loan exposure on a
continuous basis. This allows them to become intimately familiar with working
capital cycles of borrowers and are better prepared to react quickly and work with
clients when unique challenges arise.

While this may create extra work for a company as they adhere to reporting
requirements, stockholders and management see this heightened level of
oversight as a valuable supplement to their own financial tracking.

A Team Approach
ABL, coupled with a tranche of “last out” or subordinated debt, may be a safer
approach for many middle-market businesses as opposed to large, cash-flow term
loans with one lender. It may offer a lower overall risk profile and support for
capital preservation. Being able to turn to a team of lenders with deeper resources
also may mitigate risk in executing strategies in a company’s future.

The proof of this strategy can be seen in the strong relationships built over the
years between ABL lenders and junior debt partners. These relationships offer
benefits for all participants:

• Lenders with a history of completing financings together often have legal
document templates in place and know each other’s processes and work styles.
This lowers the risk of lengthy or failed loan execution.
• Junior debt providers gain comfort in knowing an ABL lender is closely

The Benefits of Asset Based Lending

monitoring a borrower’s business trends and is more likely to act pragmatically in
a crisis.
• Senior lenders appreciate that the junior lender is often proactive with
management and ownership and may even hold a board seat or observation
rights.
• Lenders with existing relationships provide effective lines of communication, a
lack of confusion and rapport with the management team that benefits all.

M & A Considerations
Middle-market companies across most industries are solely focused on managing
through a possible downturn, as are their advisors and lenders, with most growth
strategies being reassessed given the uncertain environment. In fact, global M&A
was 30% lower in 2022 compared with 2021, according to Bloomberg.

While there are many hard-to-estimate factors that could affect the timing of the
economic recovery, the Conference Board said in its March 2023 Global
Economic Outlook that it expects growth to slow to 2.3% in 2023.

In an environment roiled by uncertainty, ABL structures may be a more prudent
way to finance acquisitions. The equity gap to be filled may not be materially
different than a cash flow structure as purchase price and leverage lending
multiples pull back in response to volatility created by inflation and the Fed’s
interest rate hikes.

The distressed buyout market will eventually heat up. Here, there is a role for ABL
structures, which always lead with a revolving line of credit. Draws against
revolving lines of credit have several under-appreciated features in the absence of
scheduled principal amortization and the borrowing base expansion that
accompanies growth in sales, which provides added liquidity without a term loan.
These features can lower fixed charges, making it easier to meet covenants and
free up cash flow to reinvest in a recovering or growing business.

As businesses and their advisors look to the future, ABL may be the answer to
solid execution for sound and strategic planning. ABL can be a powerful tool,
particularly in capital-intensive industries. The capital structure can be diversified,
borrowing capacity can be freed up for other purposes and businesses gain a
source of working capital.

NOTICES & DISCLOSURES
This content is for informational purposes only and may have been derived, with permission, from a third party. While we believe it to be accurate as of the date of
publication, it does not constitute the rendering of legal, accounting, tax, or investment advice or other professional services by Fifth Third Bank, National Associa-
tion or any of its subsidiaries or affiliates, and it is being provided without any warranty whatsoever. Please consult with appropriate professionals related to your in-
dividual circumstances. Deposit and credit products provided by Fifth Third Bank, National Association. Member FDIC.

To find out more about
asset based loans, contact
Lisa Westhafer, Senior Vice
President, Middle Market
Banking for Fifth Third Bank
at Lisa.Westhafer@53.com
or learn more at
53.com/Commercial.
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As the business behind the world’s leading brands and a global steward
with world-class Environmental, Social and Corporate Governance (ESG)
practices, Ingram Micro’s prominence is complemented by its unwavering
dedication to supporting a workplace where everyone thrives. This
commitment is upheld by its dedication to diversity, equity, and inclusion
(DE&I), where the company encourages its team members to bring their
most authentic selves to work, every day.
Every single member of the company’s global team — 27,000 and counting
— offers unique insights shaped by individual experiences, backgrounds,
lifestyle choices, physical traits and more. This diversity fosters the
company’s innovation and is what ultimately helps make Ingram Micro the
organization that it is today.
Ingram Micro’s pursuit of advancing its DE&I efforts has been noted by
many prominent corporate metrics. This past year, Ingram Micro again
received a perfect score on the Human Rights Campaign’s Corporate
Equality Index. The company was also awarded Great Place to Work
Certification in the U.S. and 16 other locations worldwide.
This commitment also extends to championing female leaders in the
organization through the company’s Women’s Leadership Forum Employee
Resource Group (ERG). Established in 2018, the group currently
encompasses more than 120 Irvine members and is aimed at cultivating a
community inclusive of Ingram Micro women and their allies through
networking, small-group circles and sponsorship, among other
opportunities. Irvine Women’s Forum members also benefit from both a

Ingram Micro – Supporting a Workplace Where Everyone Thrives

company-sponsored membership to the WIT (Women in Technology)
Network — which provides networking opportunities with other women in
the technology field and in-person, intimate meetings focused on
connection, professional growth, and development. 
In addition to its Women’s Forum ERG, the company is proud to collaborate
with Orange County-based nonprofit, Girls Inc. by way of an in-house
externship program. Since the program’s inception in 2018, Ingram Micro
has mentored a total of 36 externs at its Irvine office. The program has
taught local high school girls about technology, personal branding and
presentation skills, and has provided its participants with visibility and
exposure to Ingram Micro’s female leaders. 
“Ingram Micro strives to be the most inclusive company – committed to
inspiring, connecting and developing female associates across the
organization. It is critical that we continue to take the kind of steps
necessary to ensure our organization is a place where all of us feel
welcome and comfortable being ourselves. We do so because it is the right
thing to do and because we know that inclusivity breeds innovation,” said
Scott Sherman, executive vice president, Human Resources at Ingram
Micro.
Ingram Micro is excited about its progress and is committed to ensuring an
equitable and welcoming work environment for all. Through its emphasis on
DE&I, Ingram Micro continues to drive innovation while nurturing a work
environment where every single associate can thrive and realize their full
potential. 
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Summary: A common thread unites PNC’s Project 257® and Ubuhle Beads
as the South African beadworkers showcase the artistry that provides them
with an income.
The South African women behind Ubuhle Beads may be nearly halfway
across the world, but the financial independence they are afforded through the
sale of their hand sewn paintings in beads is one way this group of women is
earning income – an effort that aligns with PNC’s Project 257®: Accelerating
Women’s Financial Equality initiative to help close the economic gender gap. 
When the women of Ubuhle Beads decided to turn the artistry of their work
into a worldwide traveling exhibit, PNC’s Orange County-Inland Empire
market was there to sponsor its July 1-Aug. 27, 2023, showcase at the
Bowers Museum in Santa Ana, California. “Ubuhle Women: Beadwork and the
Art of Independence” highlighted a contemporary form of bead art, the
ndwango (translates as “cloth” or “rag”), created by the women in South
Africa’s rural KwaZulu community. 
Founder and curator Beverly Gibson and artist Ntombephi “Induna” Ntobela
established Ubuhle, which means “beauty” in South Africa’s Xhosa and Zulu
languages, in 1999 for women to learn the community tradition of beadwork
using Czech glass. In the rural, mountainous community of KwaZula-Natal
province, cattle-raising and corn and sugar crops drive the local economy, and
women often are denied opportunities to earn a steady income or obtain a
Western education. Ubuhle Beads opened an opportunity for the Xhosa and
Zulu women to sell the pieces to establish some financial freedom.
Jarrod Ingle, regional president and head of corporate banking for PNC’s
Orange County-Inland Empire market, says sponsorship of the traveling
Ubuhle exhibit brings visibility to the importance of moving all forward
financially.
“The exhibition is representative of women’s ingenuity and the inequity they
face around the world and here in our own community,” Ingle says. “Our team
is dedicated to supporting the achievement of women financial decision-
makers across the region and will remain diligent in our work to help close the
economic gender gap.”
Progress, But Much Work Needed
The bank’s PNC-Certified Women’s Business Advocates (WBAs) have been
providing resources to women financial decision-makers for nearly two
decades. In 2021, on Sept. 14, the 257th day of the year, PNC launched
Project 257®, inspired by the World Economic Forum’s 2020 Global Gender
Gap Report, which declared that it would take 257 years for women to catch
up to men economically. The recently released 2023 report shows
improvement: 169 years to reach economic parity at the current rate of
progress. 
“It’s a hopeful sign that nearly a century’s worth of progress toward economic
equality can be achieved in just a few short years, but 169 years is still too
long to wait,” says Beth Marcello, director of Women’s Business
Development at PNC. “The new data gives me confidence that closing the
gap is within the realm of possibility if everyone works together to increase
women’s representation in the workforce, income equality and access to
credit.”

PNC Sponsors Beadwork Exhibit in Support of Women’s Financial Independence

Across the country, the bank continues to look for opportunities to support
women. A coast-to-coast network of 5,000 men and women PNC-Certified
WBAs are dedicated to supporting the financial success of women, including
those who own or lead businesses. Dozens of those WBAs serve the Orange
County-Inland Empire market.
The bank makes further impact through partnerships that align with PNC’s
values and commitment to supporting women, including  relationships with the
global nonprofit Coralus, which provides 0% interest loans, mentorship and
support to women entrepreneurs, and Women Presidents Organization, which
provides a peer network to women presidents across the globe. Another
example is PNC’s annual Women in Business Week, which offers motivating
experiences and insights on a variety of topics relevant to women financial
decision-makers.
PNC’s support for accelerating women’s financial equality also shows up
through its role as The Official Women’s Business Champion for the Angel
City Football Club in Los Angeles and the enterprise-wide Women in
Motorsports partnership with Chip Ganassi Racing, an internship program that
engages a selected group of women college students in on-site learning and
career-development experiences in the traditionally male-dominated sport of
auto racing.
Moving All Forward in Orange County-Inland Empire
To help launch the Ubuhle exhibit last month, local PNC WBAs presented a
panel discussion on women and finance that included Ubuhle curator Gibson
along with community leaders Mary Cramer, member of Bowers board of
governors, and Debora Wondercheck, founder and chief executive officer of
the Costa Mesa-based Arts and Learning Conservatory. Gibson led a tour of
the exhibit following the discussion.
Raquel Bone, managing director for Institutional Asset Management in
Southern California, moderated the conversation that touched on everything
from establishing the early foundations of financial wellness to the
responsibilities of managing childcare while building a successful business or
career.
“These kinds of conversations can help lift the veil to reveal the barriers to
financial success that women often face,” Bone says, “and they also serve as
a great source of inspiration that can guide women to the many resources in
our community that can help accelerate financial equality.”  

By Katherine Collins, Women’s Business Development Champion, 
PNC Orange County-Inland Empire Market

Beverly Gibson discusses the unique vision expressed by each artist through the creation
of their ndwango, each piece can take more than a year to create. 

Moderator Raquel Bone facilitated an engaging conversation about women’s financial
equality with panelists Debora Wondercheck, founder and chief executive officer of the
Costa Mesa-based Arts and Learning Conservatory; Mary Cramer, member of Bowers board
of governors, and Beverly Gibson, founder and curator of Ubuhle Beads.

These articles are for general information purposes only and are not intended to provide legal, tax,
accounting or financial advice. PNC urges its customers to do independent research and to
consult with financial and legal professionals before making any financial decisions. This site may
provide reference to Internet sites as a convenience to our readers. While PNC endeavors to
provide resources that are reputable and safe, we cannot be held responsible for the information,
products or services obtained on such sites and will not be liable for any damages arising from

your access to such sites. The content, accuracy, opinions expressed and links provided by these
resources are not investigated, verified, monitored or endorsed by PNC.

Project 257 is a registered mark of The PNC Financial Services Group, Inc.

PNC and PNC Bank are registered marks of The PNC Financial Services Group, Inc. (“PNC”)

Katherine Collins serves as a treasury
management officer, consulting for and
managing PNC’s Middle Market and
Corporate Banking portfolio. She is the
Women’s Business Development Market
Champion for PNC in Orange County-Inland
Empire, where she engages and supports
women financial decision-makers to
accelerate women’s financial equality.
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In the past year, North America has seen a surge in environmental, social
and governance (ESG) regulatory development.

This activity includes the Securities Exchange Commission’s (SEC) proposed
rules on climate disclosures and cybersecurity and the proposed Federal
Acquisition Regulation concerning the disclosure of greenhouse gas emissions
and climate-related financial risk in the U.S., as well as the Office of the
Superintendent of Financial Institutions guidelines on
climate risk management for federally regulated financial
institutions and insurers in Canada.

These developments, however, pale in comparison to the
years of regulatory changes and improvements that have
occurred in Europe (specifically, the EU) over the last 20
years. The most recent of these developments, arguably
the most comprehensive, is the Corporate Sustainability
Reporting Directive—a significant update to the Non-
Financial Reporting Directive (NFRD) adopted in 2014.

In short, the CSRD will increase the number of covered entities from 11,000 to
over 50,000 in the EU and expand disclosure requirements to focus on double
materiality—a concept focused on how the social and environmental factors affect
a company financially, as well as how the company’s operations and strategies
affect society and the environment.

Focusing on North America
The most notable change within the CSRD is the applicability of the regulation to
become an international regulatory compliance standard for companies outside of
the EU. There are several trigger points that would require non-EU undertakings—
as they are referred to in the regulation—to report against the CSRD. The most
common trigger to require CSRD reporting is by meeting two of the following three
thresholds in the EU:

A turnover of more than €40 million
Assets of more than €20 million
Having more than 250 employees

A few other ways non-EU companies need to comply with CSRD global regulatory
compliance reporting mandates are:

A non-EU undertaking traded on an EU-regulated market
A non-EU undertaking that operates within the EU and has a group-level turnover
of over €150 million in the EU

Compliance dates range from as early as 2025 to 2029, depending on the

Global regulatory compliance for sustainability right in your backyard

category that non-EU undertakings and their subsidiaries fall under. While the
NFRD’s requirements were generally met by a handful of regulations within North
America, the CSRD requirements far exceed any of these requirements (and
exceed the expectations of North American stakeholders, for that matter).

Consequently, it behooves North American companies to start to develop the
necessary processes, procedures, controls, data systems, roles and

responsibilities, and disclosure documentation to address
the requirements of the CSRD as soon as possible. The
scope of the CSRD’s disclosures will require organizations
to take a holistic approach to prepare for compliance,
independent assurance and (most importantly) real-world
impact as a result of sustainable efforts.

Where can North American companies start?
Understanding if and when CSRD global compliance
regulations will affect your company outside the EU can
be challenging and confusing. Leveraging the experience

and resources of an experienced advisor can help you implement a CSRD
strategy with a framework that can identify where you may have exposure to the
new standard and address any key challenges well before your necessary
compliance date.

As the North American regulatory landscape changes, companies that proactively
address reporting and compliance gaps aligned to leading industry ESG practices
can focus their strategies and operations on driving value from their ESG and
global compliance activities rather than feel the burden of increased regulatory
requirements.

If you need support or advice when evaluating your CSRD compliance demands,
RSM’s global compliance and reporting services and ESG advisory services
teams can guide you on your journey.

About RSM US LLP
RSM is the leading provider of professional services to the global middle market.
The clients we serve are the engine of global commerce and economic growth,
and we are focused on developing leading professionals and services to meet
their evolving needs in today’s ever-changing business landscape. Our purpose is
to instill confidence in a world of change, empowering our clients and people to
realize their full potential.
RSM US LLP is the U.S. member of RSM International, a global network of
independent assurance, tax and consulting firms with 57,000 people in 120
countries. For more information, visit rsmus.com.

Contributors: Karin Brand, Senior Director; National Consulting, Alex Kotsopoulos, Partner; 
Trish Beltran, Manager; Jake Salpeter, Manager; and Beni Tasel, Associate
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Many businesses are experiencing unfavorable insurance renewal premiums and
terms. The simple explanation is that hard insurance markets often coincide with
difficult economic conditions. Historically, hard and soft insurance market cycles exist
for shorter and longer periods of time, respectively. 

We are currently in year five of a hard market, so the bad news is that your insurance
premiums are not going to be less expensive than last year. However, you can do
better by approaching the marketplace in a way that will yield the best possible results.

First, let’s look at the insurance marketplace by type of coverage.

Property and Casualty:
The California commercial property and casualty insurance market is shaped by a
number of diverse factors. The state’s increasing susceptibility to natural perils such as
wildfires and the associated skyrocketing claims costs has compelled insurers to
meticulously reassess risk profiles. This has prompted a recalibration of underwriting
strategies, with an emphasis on risk mitigation and tailored coverage solutions for
businesses operating in high-exposure regions. At the same time, social inflation has
driven up the cost of liability claims. The least affected line of coverage for businesses
in this market is workers’ compensation, which continues to be priced at soft market
rates.

Employee Benefits:
The employee benefits market is being impacted by several factors resulting in higher
premiums. Inflation, increased costs for products and services, higher wages for
healthcare providers, and more claims due to delayed care during COVID. Additionally,
the rise in pharmacy costs driven by more utilization and new, expensive specialty
medications is causing premiums to increase and the anticipation of gene therapies
hitting the market has the insurance industry concerned. With these factors in play,
insurance carriers are signaling that higher increases could be in store for the next few
years.

What You Can Do to Obtain the Best Possible Results
You will not escape inflation in insurance rates, but you can mitigate the trend by (1)

The Double Whammy
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not behaving as if this is a buyer’s market (because it’s not); and (2) employing “hard
market strategies”. Our best advice is to make your risk more appealing to
underwriters by doing the following: 

1. Prepare for your renewal early. Ignoring your broker’s request to start early may
end up more costly than you realize.
2. Document your compliance with loss control recommendations and demonstrate a

willingness to add further controls. Emphasize active safety and quality controls
you’ve implemented. It’s imperative to remember that carriers are looking for reasons
to decline your renewal.
3. Demonstrate that you understand the insurance industry and are an active,

engaged participant in the process.
4. Be open to explore additional options including funding mechanisms for your

insurance plans. It’s important to work with a knowledgeable broker to successfully
navigate the market, manage your risk, and contain costs.

Why has my business insurance become so expensive and difficult to renew?

Diana Granillo, CIC, CRM, and Kim Bubnis are 2023 nominees for Women in
Business Awards. Granillo is COO and Bubnis is EVP, Benefits Division
Leader at SCM (SullivanCurtisMonroe Insurance Services).

information@sullicurt.com; (949) 250-7172; CA Insurance License 0E83670.
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Today, Black/African American women are driving small business growth and are
one of the fastest-growing groups of entrepreneurs in America. Currently there are
2.1 million small businesses owned by Black/African American women in the
United States who employ 528,000 business employees and generate $98.3
billion. In total, Black women represent 14.8% of all women-owned businesses.

To give some perspective, after the 2008 financial
crisis, women-owned businesses, in general, had
not only recovered but had surpassed average
revenue levels from before the crisis to 2008:
$172,000 in 2019 compared to $151,700 before the
crisis. However, this was not the case for
Black/African American women-owned businesses,
whose average revenue was $35,600 in 2019
compared to $40,400 prior to the crisis. 

Fast forward to COVID-19, Black women-owned
businesses came out stronger after the economic
shock of the pandemic, with average revenues for
these businesses increasing 32.7% between 2019
and 2023 compared to all women-owned businesses’ with a 12.1% rise. And now,
Black/African American women business owners have outpaced growth between
2022 and 2023 in terms of employment and revenue compared to all women- and
African American/Black men-owned employers.

Whether Black/African American women were starting, stabilizing,
or growing businesses, they benefited from government stimulus
money, corporate and nonprofit support, and increased focus on
closing economic disparities. 

It is as important as ever to acknowledge this momentum, while
also recognizing the fact that gaps still remain. So how can we
continue and build upon this trajectory? 

Creating an ecosystem of support 
Capital is the fuel to start and grow businesses. Making more credit
options available to diverse business owners can be the difference
between a business’ survival and its closure. In addition to
traditional lending, working with Community Development Financial Institutions
(CDFIs) and Minority Depository Institutions (MDIs) can create an ecosystem of
support that provides additional avenues to access capital. These institutions
specifically work with underserved entrepreneurs including those in low-to-
moderate income areas and minority populations.

Supporting these organizations and their mission is at the heart of the creation of
Wells Fargo’s Open for Business Fund, an industry-leading effort that has donated
roughly $420 million to support nonprofits who serve small businesses; the Small
Business Resource Navigator, an online portal helping connect small business
owners to potential financing options and technical assistance through CDFIs; the
Capital Pathways Workbook, a free resource that helps entrepreneurs map their

Black/African American Women Are Driving Small Business Growth: 
How Do We Sustain the Momentum?

capital needs to business goals and objectives; and a $70 million fund in
partnership with Hello Alice to improve access to capital for underserved
entrepreneurs. 

Beyond accessing capital
As our work continues toward solving the issue of access to capital, it is also
important to highlight the additional challenges outside of (but related to)
accessing capital that must be tackled for Black women-owned businesses to
continue thriving. 

In addition to accessing capital, training, technical support, and long-term
resiliency planning are needed to help diverse small business owners find ways to
pivot their business models and reimagine their products and services so they can
meet the needs of an evolving economy. These actions, coupled with more
equitable access to capital can help accelerate the wider business ecosystem and
help create numerous pathways and opportunities for success.

The power in education and mentorship
Lastly, access to financial education, networks and mentorship is key. Research
indicates that 48% of Black women do not know where to go for information when
starting a business. But many have the desire to build their knowledge and
understanding in a range of topics like marketing, accounting, or financial literacy.

The good news is there are many free resources and tools to help
women business owners learn more about how to write a business
plan, tips for building your network, how to scale your business
competitively, and so much more. The U.S. Black Chamber of
Commerce and U.S. Small Business Administration are two
organizations that offer free programs, coaching, networking and
more. Additionally, connecting with mentors is a powerful way for
women business owners to share best practices and learn from
each other, but it’s often hard to know where to find them or initiate
those relationships. 

A new program between Wells Fargo and the Nasdaq
Entrepreneurial Center called Connect to More℠ is giving women
entrepreneurs complimentary support through its signature
Milestone Circles program where women get bi-weekly

opportunities to work through specific challenges, celebrate milestones, attend
workshops, and connect with small business experts and mentors.

The path forward
As Black/African American women continue taking the lead in business
ownership, we all must continue to maintain and support their momentum.
Whether it is improving access to capital, technical assistance, long-term
resiliency planning, or financial education and mentorship, Black/African American
women will continue benefiting from ongoing support to keep their doors open. 

Manishi Parikh is Wells Fargo’s Orange County Commercial Banking market
executive. She can be reached at Manishi.G.Parikh@wellsfargo.com. 

By: Manishi Parikh, Wells Fargo Commercial Banking

Parikh
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To maintain a competitive position in the market, it will be important to address the
market conditions and focus on the forces that impact our modern employment. 

The current high demand and low inventory of workers are expected to continue
throughout 2023. Even while there are layoffs from mega companies, talent
shortages continue and employers are competing with a talent pool that looks
much different than it has in history. 

With two times as many jobs as there are people to fill them, organizations need to 
be relevant in the market by making bold choices about pay, flexibility and deciding 
where and how work gets done.

How your company handles interviews, niche roles, and pay will be key to your
ability to keep pace with competitors and stay strong in a market downturn. 

U
The modern interviewing process is much more interactive and challenging and is
designed to offer employers insight into not only a candidate’s skills but also their
personality and personal needs. Companies can no longer can secure a great
candidate with a chat about experience and qualifications.

The goal is to find the best technical and cultural fit and do it as quickly as
possible, right? So, the “old school” interview style of Q & A won’t do. Candidates
are more sophisticated, better educated and more informed than they have ever
been. They don’t settle for just any job. They are looking for growth potential or a
specific path and have a strong interest in seeing out beyond a current role. They
have access to information about companies and want to feel connected and
purposeful in their jobs. They are a quick study so you will need to be savvy and
prepared. Combine the desire for a well-defined career with a demand for work-life 
balance and you will clearly see that an interview, in many cases, will be the
candidate interviewing the company as much as the company interviewing the
candidate. 

The interview process must be quick. If the interviewer likes the candidate, they
need to move the process along quickly. Also, use video for the initial round of
interviews. This will help keep speed with a fast-moving market; it will save time
and money. 

Understand your company’s value and mission statements.  It will be
important to be prepared to explain the company’s culture, benefits, key
distinctions, or things that stand out. It is the interviewee’s job to sell their
company. 

Ask the right questions and have them prepared in advance.
In addition to assessing the skills required to complete the job, interview questions
must also give foresight into how a candidate would fit into the company’s culture.
Here are some questions that will help dig a little deeper and find out about a
candidate’s qualifications, their work-style, personal preferences, likability, and
more.

A Niche position is defined as someone with a specific skill-set, narrowed industry,
unique degree, or that must be local to an non-populated area. The job market is
constantly shifting and the changes are coming faster and faster. Today is very
different from prior generations and the market will change even faster as
technology advances. Many companies have developed niche roles and
responsibilities.  A Retained Search vs. a Contingent search works well for these
roles.

•

•

A Seismic Shift in the Labor Market

•
•

C
Being competitive means an offer is equal or beats the market.  Get strategic and
up to speed with the market rate.  Reach out to us for our 2023 Salary Guide to
ensure you are competitively positioned against the competition — as it relates to
hiring great talent. 

 

S
We are seeing candidates move towards other opportunities when the hiring
company has drawn-out decision-making processes or insist on going back and
forth with multiple counteroffers.  Delayed decisions can cost your company
money and make employers vulnerable to competitors. 

• C

•

•

•

•

Innesa Burrola, CEO & Founder 
Innesa@btqrecruit.com
(858) 800-4935

Innesa leads the success of Boutique
Recruiting, with courage, heart, and
hustle. Her honors are both local and
national as she was named a Forbes
Business Council Member, honored
as CEO Winner of the Year, named
Most Influential Business Leader by
the San Diego Business Journal.

She is a resilient CEO who doesn’t
let anything stand in the way of her
company’s success or the well-being
and progress of her employees and
clients. 

Her highly transparent and holistic leadership and radically successful open
communication style brings her employees out of their comfort zone and on
the road to growth and accomplishment.
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CommerceWest Bank is determined to redefine banking for small and mid-sized
businesses in California. Many businesses do not realize they qualify for a
customized loan, treasury management product and/or checking account that is
tailored made to meet their specific needs. Our Bankers provide flexibility, servicing
owners/entrepreneurs and catering to their particular business and individual
banking needs. We work to accommodate our clients, rather than force our clients
to accommodate to us by providing high-quality, low-stress, and personally tailored
banking and financial services. As a full-service business bank, we offer a wide range
of commercial banking services, remote deposit solutions, online banking, mobile
banking, lines of credit, working capital loans, commercial real estate loans, SBA
loans, and treasury management services. By employing a strategically selected
team of experienced professionals, we carefully shepherd the assets with which we
are entrusted. In the process of doing so, we maximize the financial potential of our
clients, ensure the stability of our institution, and deliver on the promise to our clients
and employees. 

“All Banks are NOT created equal and bigger is NOT always better.”
Our forward-thinking approach to business, navigated our company to be named to
the 2023 Best 50 List (an annual ranking of the top 50 U.S and International
companies traded on the OTCQX market), and to be awarded the 2022 Top 200
Publicly Traded Banks by American Banker. One of the first banks in the nation
to fund a PPP loan and one of the first lenders in the
country to be approved to participate in the Main
Street Lending Program (MSLP). CommerceWest
Bank saved thousands of jobs and also ranked as
the #1 Bank in the State of California for MSLP
funded loans ($390 million). 

Selecting the right business bank is a critical decision
that can significantly impact the financial health and
growth of your company. CommerceWest Bank is a
reliable and suitable banking partner that can offer
essential services, tailored solutions and financial
expertise to support your business needs. Our
fortress balance sheet and business model continue to be sources of economic
strength for our entrepreneurs, executives and business owners. 

About the Bank

“Bank on the Difference”
It is prudent for businesses to have a long-term banking Partnership that is safe and
secure. CommerceWest Bank is FDIC insured and operates with a Fortress Balance
Sheet, Strong Liquidity and Strong Capital Ratios that are well above regulatory
required levels, while achieving 54 consecutive quarters of profit.
CommerceWest Bank has a diversified business model that focuses on
manufacturers, distributors, wholesalers, service and professional companies. Our
reputation and stability are crucial aspects to consider when choosing a bank. We
have a track record of reliability, exemplary client service and a strong
financial position to weather economic fluctuations. The Bank’s clients are
traditional companies that are the bread and butter for small and midsize businesses
in America. Our company was simply built to last!

CommerceWest Bank services our clients by providing them advanced and
convenient banking tools to free up their time. Our goal is to promote a partnership
where we cater to our clients’ needs by providing exceptional service, whether it be
in person, via phone, zoom, email, online or through mobile banking. We offer a
robust digital banking solution that can streamline your financial management,
save time and enhance efficiency. It is clear this is the future of Banking.

One of the Safest & Strongest in the Nation
About our Culture

Our Bank embodies a culture of Bankers whose only objective is to deliver
unparalleled service to the business community. This enables CommerceWest Bank
to provide customized and personally tailored banking services to businesses

The Best Business Bank in California

and their owners throughout California. Our bank’s foundation is built on trust,
reliability and transparency. We take immense pride in fostering long lasting
relationships with our client and believe in nurturing these bonds through
personalized attention, tailored solutions and cutting edge technology. 

Our Bankers are experienced market leaders with a proven history of advising
business owners, entrepreneurs and executives. We have a passion for banking
and commitment to being stewards of your funds, which we are entrusted with to
build a solid and stable foundation. Businesses and executives trust our knowledge

in evaluating their financial service needs and
advising them on ways to save time, increase
operational efficiencies and enhance their cash
flow by providing them with the credit facilities and
treasury management services they need to help
them grow their companies and protect their assets.
Our Bankers take a deep approach to understanding
financial conditions and trends to create a long-term
customized solution.

Committed to our Community

In 2023, the Bank celebrated 22 years of service.
While some Banks are leaving the California marketplace or closing their doors for
good in Orange County, CommerceWest Bank remains fully committed to our
community. Our company has weathered many financial and banking crisis, while
continuing to operate as one of the safest and strongest banks in the country. Also,
worth acknowledging that we grew financially stronger, expanded our market share
and continued to support our local communities during those crisis.  

We are committed to making a difference supporting the community. Our team
continues to volunteer and raise tens of thousands of dollars annually for Southern
California charitable causes, primarily focusing on children and individuals with
disabilities, those experiencing a hardship in their life, and those battling life
threatening diseases. As a result, CommerceWest Bank was named a “Company
That Cares” by the Orange County Business Journal. When you choose our bank,
you’re also choosing to be a part of positive change and progress in the
community.

These are exciting times for our company. Our future is bright. Our goals are clear.
We know that it is more important than ever to be able to count on your banking
partner and we plan to continue to prove to the business community and
entrepreneurs, who the Best Bankers are in California.

By Ivo A. Tjan, Chairman & CEO
CommerceWest Bank

Ivo A. Tjan, Chairman & CEO

Ivo A. Tjan is Chairman, President and CEO of
CommerceWest Bank. He was named in the OC500
Directory of Influence by the Orange County Business
Journal. The Bank is headquartered in Irvine,
California and serves businesses in California. He can
be reached at itjan@cwbk.com or (949) 474-5278.
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Law firm professionals turn to Nelson Kirkman when 

business and complex financial challenges are present. 

Our history of trial success is legendary in the industry 

which positions us to fervently protect you, while moving 

towards a speedy resolution.

High Stakes Divorce Lawyers

4100 Newport Place Dr. 
Suite 250
Newport Beach
California 92660

949-760-8888

nelsonkirkman.com

PAUL NELSON

Empowering Women 
through High Stakes Divorce
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UCI Health
Custom Content

ucihealth.org/clinicaltrials

Stomach cancer is the fourth leading cause of cancer deaths 
worldwide because it usually isn’t detected until it is in advanced 
stages. Among the most concerning is stomach cancer that has 
spread into the abdominal cavity and lining, or peritoneum. 

Once cancer cells have invaded the peritoneum, the survival rate is 
only four to six months. Moreover, the incidence of gastric cancer  
is on the rise among adults under 50, especially Hispanics. 

Surgical oncologist Dr. Maheswari Senthil, a specialist in advanced 
abdominal cancers and director of the UCI Health Chao Family 
Comprehensive Cancer Center’s Peritoneal Malignancy Program,  
is determined to change those statistics with a novel clinical trial. 

“We are seeing an alarming increase in metastatic cancers, 
particularly gastric carcinomatosis in younger adults,” she says. 
“They need a fighting chance against this aggressive cancer.” 

Boosting chemotherapy’s effectiveness
The current standard of care is intravenous (IV) chemotherapy, but 
studies show this regimen slows the cancer’s spread for about six 
months, then tumors usually start to grow again. 

Evidence suggests that this treatment alone is insufficient because 
the peritoneal membrane reduces the drugs’ ability to penetrate the 
abdominal cavity. 

Infusing higher doses of chemotherapy directly into the abdominal 
area after IV treatment may be more effective, says Senthil, who also 
serves as medical director of the UCI School of Medicine’s Center for 
Clinical Research.

To improve patients‘ options, she has teamed up with UCI Health 
medical oncologist Dr. Farshid Dayyani, a leading expert in 
gastrointestinal cancers and medical director of the cancer  
center’s Stern Center for Cancer Clinical Trials and Research. 

Together, they have launched STOPGAP, a phase 2 clinical trial that 
takes a three-pronged approach to treating gastric carcinomatosis.

Participants start with three months of standard IV chemotherapy. 
Next, over a period of at least three months, a chemotherapy agent 
is infused directly into the peritoneum by way of a port implanted 
into the abdominal tissue.

Selected patients then undergo cytoreduction surgery to remove 
all visible signs of cancer from the abdominal cavity. The area is 
immediately bathed with a heated chemotherapy solution for 
about 90 minutes to kill any remaining microscopic cancer cells, 
a procedure called hyperthermic intraperitoneal chemotherapy 
(HIPEC).

After surgery, most patients receive monthly immunotherapy 
infusions to further reduce the risk of cancer recurrence.

Seeking better outcomes
STOPGAP is the only U.S. trial to use all three treatment modes 
for advanced gastric cancer. The goal is to demonstrate that this 
combination therapy is safe and improves patient survival rates.  
So far, seven patients are enrolled in the trial, which is actively 
recruiting up to 35 patients.

“Stage IV cancers can have very good outcomes with this type of care 
if you have the right team,” says Senthil, noting that UCI Health, home 
to the only National Cancer Institute-designated comprehensive 
center in Orange County, is one of the few in Southern California with 
the necessary level of expertise in all three treatment modes.

The study, one of more than 300 active cancer clinical trials at  
UCI Health, is funded in part by seed money from the UCI  
Anti-Cancer Challenge, the cancer center’s annual ride, run,  
walk fundraising event, which will take place on Oct. 7 at the  
Irvine campus. 

“The current standard of care for advanced gastric cancer is mainly 
palliative,” Senthil says. “We believe this approach will give these 
patients much better outcomes and longevity.”

Help for advanced 
stomach cancer
Innovative clinical trial seeks  
better patient outcomes

UCI Health surgical oncologist Maheswari Senthil, MD 
Photo by Karen Tapia

Expert care 
within reach. 

Learn more at ucihealth.org

No matter who you are or what you need, we are here for you 
with the groundbreaking care you deserve.  

From primary care to specialty care and clinical trials, UCI Health o� ers 
compassionate, evidence-based care delivered by world-renowned 
experts who are part of Orange County’s only academic health system. 
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CSUF ALUMNA CHANGING THE GAME

Many professional baseball players launched their
careers at Cal State Fullerton. Kelsie Whitmore is
no exception. The former Titan softball standout
made history when she became the first woman to
play in the Atlantic League, one of four Major
League Baseball partner leagues. The Class of
2020 and 2022 grad was empowered by her CSUF
coaches, teammates, and professional develop-
ment opportunities. “Their support helped me open
up about my hopes for the future.”

 

FUTURE PEDIATRICIAN EXCEEDS HER 
OWN EXPECTATIONS

Alexis Ruiz always knew she would graduate from
college, but she never imagined she could attend
medical school. It was the words of an assistant
dean at Cal State Fullerton that ultimately changed
the first-generation college student’s path for the
better. “You made it to CSUF. If you can make it
here, you can be a doctor.” Empowered by the sup-
port that she received, Ruiz graduated with a bach-
elor’s degree in Childhood Adolescence and
Development. Ruiz plans to pursue her goal of be-
coming a doctor in pediatric oncology.

Titans of Empowerment

“I never saw
myself doing
anything else.” 

- Kelsie Whitmore

“She believed in
me. She looked at
me, heard my life
story, saw my
academic history,
and said, ‘You
made it to CSUF…
you can be a
doctor’”

- Alexis Ruiz

Kelsie and Alexis are just
two examples of graduates
who experienced Cal State
Fullerton’s commitment to
advancing student success.
This empowered them to
pursue their passions and
career paths.

From admissions through
commencement, CSUF
works to empower all Titan
students to reach their fullest
potential. 

Learn more at
https://campaign.fullerton.ed
u/empowerment

Increasing Opportunities for High-Achieving Students
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At FRB, we have the audacity to go above and beyond.

Every matter begins with a clear focus on our client’s goals. By incorporating 

the bigger picture of their challenges and aspirations, our integrated solutions 

create optimal results. This collaborative approach works because your 

success defines ours.

Innovation Empowers Better Solutions

FRB was built on collaboration and responsiveness. Our clients are 

professionals seeking a respectful, intelligent, and inclusive environment. 

Our culture is one of commitment, caring, and delivering more than clients 

expect, but everything they deserve.

We are the uncommon full-service 

Great Results Begin with Great Relationships

frblaw.com 

Orange County Office:  1201 Dove Street, Suite 400, Newport Beach, CA  92660

Additional Offices:   New York     Long Island    South Florida    Redwood City
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frblaw.com 
Newport Beach  New York  Long Island  South Florida  Redwood City

We are proud that almost 40% of our attorneys are women. 

As part of the inclusive way we practice law, we know the right questions 
to ask our clients. Every matter begins with an exploration to create that 
clear focus that meets each client’s needs.

At FRB we empower clients to tap into our cross-disciplinary capabilities. 
This collaborative approach works because your success de�nes ours.

We attract clients seeking a safe, respectful, and inclusive 

environment because great results come from great relationships.

DEI is Not a Buzz Word at FRB
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The Women Behind Prego
Meet mother and daughter, Ruth and Brittany
Bedi, an important part of the ownership team
behind Prego Ristorante - a dining staple in
Orange County for more than 30 years. They
serve hospitality, tradition and innovation on their
daily menu, providing patrons with exceptional
food and drink, and attentive service. 

Prego is open seven days a week offering lunch
and dinner, weekly specials, seasonal wine
dinners, and private dining and event services. 

pregooc.com
info@pregoristoranti.com 
(949) 553-1333
2409 Park Ave, Tustin, CA 92782
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The idea of doctors making house calls (that is, coming to your home to provide
medical care) seems like a thing of the past. However, the recent surge in
telemedicine, which was a response to the COVID-19 pandemic that began in
2020, has put a modern spin on the concept. Telemedicine, in which health care
professionals consult with patients via computer or smartphone is now firmly
planted as part of the future of health care.

At Marquee Staffing, we always stay on top of changes in the healthcare field, so
let’s take a look at what telemedicine looks like now, how it’s likely to affect the
future of healthcare, and how it relates to your staffing needs.

The Growth of Telemedicine
Telemedicine surged significantly in 2020 as medical professionals tried to find
ways to provide healthcare amidst a global pandemic. From March to June 2020,
telemedicine interactions skyrocketed an astonishing 766%. While that initial spike
began to ebb as the immediate healthcare crisis subsided and as vaccinations
allowed people to see their doctors in person again, telemedicine has clearly
taken hold in a more permanent way. By the end of 2021, telemedicine
represented about 17% of all medical insurance claims.

Regulatory changes regarding reimbursable codes and a significant investment in
telehealth technologies support this growth in telemedicine. Both patient and
healthcare provider attitudes have changed to be more accepting of telemedicine,
even though most patients prefer in-person care when it’s available. 

The Benefits of Telemedicine
Telemedicine allows patients to have much greater access to their healthcare
providers, especially when combined with at-home medical devices and
monitoring. On-demand telemedicine, particularly when used for urgent care
needs, can decrease costs while scaling access, thanks to the decreased burden
on healthcare infrastructure and facilities. As a result, many commercial insurers,
notably Blue Cross Blue Shield, are ramping up their support for telemedicine
services.

Telemedicine also opens new doors for patients in more remote or rural locations.
Thanks to telemedicine, these consumers may be able to work with medical
specialists, such as neurologists, infectious disease specialists, and psychiatrists,
who might otherwise have been completely inaccessible. Many younger patients
also greatly appreciate the flexibility that telemedicine provides, since the
technology makes routine care (and even some urgent care) incredibly
convenient. Those with chronic conditions also benefit from the increased ease of
access to their healthcare providers from the decreased exposure to infectious
diseases that are unavoidable when using in-person healthcare.

Who’s Using Telemedicine Now?
The use of telemedicine has settled down now that the pandemic is no longer in a
crisis stage, with certain types of physicians leaning into its use. Among the most
common types of healthcare providers relying on telemedicine are:

• Psychiatrists
• Substance use disorder specialists
• Endocrinologists
• Rheumatologists
• Gastroenterologists
• Neurologists
• ENT specialists
• Pulmonary medicine specialists
• Cardiologists
• Nephrologists

Among the medical professionals least likely to use telemedicine are
dermatologists, optometrists, and surgeons. While consumers in rural and remote
areas are among those most helped by the advent of telemedicine, many of them,
however, do not have the digital access needed for these services. Patients with
disabilities and those of lower economic status may also have difficulties with
access.

Healthcare Staffing in the Age of Telemedicine

The Future of Telemedicine
Favorable responses on the part of medical consumers, improved regulatory
access, and continued investment into telemedicine all bode well for the
technology’s future. We expect access to continue to improve, especially in care
and mental health. This is a great benefit to the regions of the country that are
experiencing provider shortages, which are especially dire in the behavioral health
categories.

As the population ages, those in greater need of regular healthcare are going to
be more tech-savvy, so they’re likely to turn to new technological tools to access
the care they need. Anticipated shortages of healthcare providers are also likely to
drive more patients to telemedicine options. Ongoing studies will help determine
the effect of telemedicine on patient-doctor rapport and trust, and healthcare
providers may seek out training in how to establish relationships across a screen.
On the technological side, expect to see continued improvements in the areas of
reception and internet connections.

As telemedicine continues to grow and adapt, the staffing needs related to it will
also be in flux. At Marquee Staffing, we pay constant attention to these shifts in
healthcare technology, the better to find appropriate, skilled, and reliable
professionals to meet the need of healthcare providers.

Meet Marquee Healthcare’s New Recruiting Expert 
As telemedicine continues to expand, Marquee
Staffing’s Healthcare division is ready to help you find
the specialists you need to navigate this new frontier
of healthcare. Key to our expansion and efforts in this
new world is our new recruiter, Mackenzie Starkey,
BSN, RN.

Mackenzie Starkey’s deep experience as a
Registered Nurse stands her in good stead as she
joins Marquee Staffing as a Healthcare Recruiter. She
also draws on her academic background to stay at
the forefront of changes in the healthcare industry,
with a Bachelor of Health Science and a Bachelor of Science in Nursing
degree, both earned from the University of Missouri-Columbia. She spent 5
years working in inpatient and outpatient settings as a pediatric nurse, so she
understands the importance that the right staffing can make to the most
vulnerable of patients and those least able to advocate for themselves.

In 2023, Mackenzie made a couple of big career moves as she transitioned
away from in-person nursing, driven by a desire to help other healthcare
professionals connect to their ideal career paths. Her commitment to helping
medical professionals achieve growth and success and to matching them with
the right opportunities led her to relocate from Chicago to Orange County,
California — where we at Marquee Staffing were fortunate enough to bring her
on board. We look forward to watching the healthcare organizations and
professionals we work with thrive thanks to Mackenzie’s skills and devotion.

At Marquee Staffing, we specialize in connecting healthcare professionals to
the clinical, allied health, and administrative jobs that best suit their skills and
desire for advancement. We help healthcare organizations fill critical vacancies
speedily by connecting them to the right people for the jobs they need to fill. We
understand the local healthcare marketplace here in Orange County, and we
keep a close eye on the changing needs of the healthcare industry to make
sure you always stay up to date. Contact us today to see how we can help you
with your staffing needs.

We welcome you to contact Marquee Staffing Healthcare Division to inquire
about our tailored solutions for your internal placements or new Healthcare job
opportunities. 

www.marqueestaffing.com | (949) 222-6430 | mstarkey@marqueestaffing.com
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2607 Main Street  Irvine, CA  949.387.8887  AndreisRestaurant.com
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© 2023 Wells Fargo Bank, N.A. 7480038-12 MOD: 1292

Designing the next big step for your
small business
There's a lot involved in taking your business to the next level — from financing expansion and
improving cash flow, to marketing services and growing revenue. Find ideas and solutions to help
you grow your business at smallbusinessresources.wf.com.
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WOMEN’S HEALTH PAVILION Congratulations, 
Marcia Manker

memorialcare.org

Congratulations to Marcia Manker, CEO of 

MemorialCare Orange Coast and Saddleback 

Medical Centers, on your nomination for 

the 2023 Women in Business Award. Each 

year, the OCBJ recognizes exceptional OC 

business women, and we are proud to count 

you among them. 

Under your leadership, we are breaking new 

ground in health care. Our new Women’s Health 

Pavilion at Saddleback Medical Center, opening 

this year, will o� er comprehensive services in 

one state-of-the-art location — from expert 

breast care, gynecologic services, oncology care, 

patient navigation, and more. 

Thank you for your unwavering commitment 

to our communities. 

Marcia Manker
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Congratulations Zara,

On your nomination for Orange County Business
Journal’s 2023 Women in Business Awards.

Your continued growth and service to the medical 
aesthetic community is highly valued and 

noteworthy. Wishing you much continued success.

~ Dr. Michael Cerni, Dr. Joe Cerni,
your team, patients and friends

Zara Cerni, COO
Center For Renewal Inc.

Forever Ageless Inc.

Zara Cerni, COO

Dr. Joe Cerni
Forever Ageless Inc.

Dr. Michael Cerni
Center For Renewal Inc.

3620 Birch St., Suite 100 Newport Beach, CA., 92660
Phone: 949-553-0260
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