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AutoNation Infiniti Tustin

OC Auto Dealers See Fewer Sales, Higher Margins

Supply chain issues hit Orange County
auto dealers hard on one metric—nearly
half of the local dealers reported drops in
sales volume over the past year.
Total new car sales fell 19% to 50,102 in

June, while used car sales were down 6%
to 34,230, according to the Business Jour-
nal’s latest Auto Dealers list. 
The trend follows a national decline in

vehicle sales. The U.S. vehicle market saw
an 18% drop in registrations from June last
year to June this year, while registrations in
Orange County fell 15% during the same
period, according to the Orange County
Auto Dealers Association (OCADA).
Local dealer payrolls also took a slight

hit this year—total salespeople at dealer-
ships declined 2% to 646, while the total
number of service personnel stayed flat at
1,343.
Falling sales, however, aren’t an indicator

of falling consumer demand, according to
OCADA Executive Director John Sackri-
son.
“Demand hasn’t softened,” Sackrison

told the Business Journal. “If anything, it’s
grown, as a lot of people have put pur-
chases off during the pandemic.”
Despite falling volume, the local auto

dealer industry is still up in terms of profits,
with many dealers far surpassing their pre-
pandemic levels.

Total sales volume for the local auto
dealer industry grew 5% to $5 billion this
year, thanks to higher margins on
car sales and service work.

Supply Chain Uncertainties
Supply chain issues have been

plaguing the auto industry for the
past two years.
The shortages began with the

pandemic and have been exacer-
bated by various global crises,
such as the war in Ukraine and lockdowns
in China.
The average car comprises around 30,000

parts, many of which are imported from all
over the world.

That’s why “[if] any country
has some sort of crisis or issue,
that can impact automobile man-
ufacturing across the globe,”
Sackrison said.
“You only need a couple of

those parts to be in a shortage,
and that stops the production
line.”
With production lines on hold,

auto dealers have been struggling with low
inventory levels as demand outpaces sup-
ply.

That explains the 13 local dealers who
have seen drops in sales volume over the
past year.
Newport Lexus in Newport Beach saw

the steepest drop in sales, an 18% decrease
to $167 million. 
A close second is Hardin Honda in Ana-

heim, which saw sales fall 17% to $71 mil-
lion.
Weir Canyon Honda in Anaheim and

Tuttle-Click Tustin Inc. also saw substan-
tial sales dips, 14% to $64 million and 12%
to $52 million, respectively.
It’s not clear when dealers will see an end

to these shortages. 
“I’m hearing that things should get better

by the end of this year, but no one really
knows for sure,” Hyundai Motor America
CEO Randy Parker told the Business
Journal in June.

Sales Standouts
Significant sales boosts by some local

dealers made up for the sales dips faced by
others.

Fletcher Jones Motorcars in Newport
Beach retained the top spot on the list with
$785.3 million in sales volume, an esti-
mated increase of 19% year-over-year. 
AutoNation Infiniti Tustin reported the

largest percentage increase in sales, 68% to
$91 million.
Three other local dealers—Elmore Toy-

ota in Westminster, AutoNation Ford
Tustin and Santa Margarita Ford in Ran-
cho Santa Margarita—reported sales rose
more than 30% in the past year. n

Demand Remains High, 
But Vehicle Sales Down

AutoNation Infiniti Tustin a recent standout: saw sales climb 68% to $91M

n By KAITLIN AQUINO
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The OC Auto Show returned this month
from a two-year hiatus, charged with a
growing addition to its electric vehicle ex-
hibit: Electric Avenue. 
The exhibit included a 140,000-square-

foot EV performance track, the SoCal Elec-
trified Ride Experience, which drew nearly
11,000 guests to ride in the front passenger
seat in EVs from Kia America Inc. of
Irvine, Nissan Motor Co., Chevrolet, Volk-
swagen of America Inc. and Ford Motor
Co. (NYSE: F).
“A lot of times people think that they’re

making a trade-off in performance when
they buy something that is good for the en-
vironment,” John Sackrison, executive di-
rector of the Orange County Automobile
Dealers Association (OCADA), which or-
ganizes the OC Auto Show, told the Busi-
ness Journal. “So, we wanted to show them
the oftentimes superior performance of an
electric vehicle.”
EVs corner better and offer better han-

dling due to their low center of gravity,
Sackrison noted.
The OC Auto Show, which took place

from Sept. 29 to Oct. 2 at the Anaheim
Convention Center, was projected to draw
20,000 attendees and bring $7.7 million to the
local economy.
The show featured vehicle exhibits from

OC automakers Kia and Fountain Valley’s
Hyundai Motor America Inc., an outdoor
test drive center, an off-road test track by

Jeep—complete with an 18-foot, 35-degree
climb and a terrain simulating fallen logs—
and an exotic car exhibit featuring models
from McLaren Automotive and Lam-
borghini from Irvine-based Newport Beach
Automotive Group.
Kia also included a virtual simulation

Performance Track 
Drives New Offerings 

Doubling Down on Electric Avenue 

n By KAITLIN AQUINO AND 
EMILY SANTIAGO-MOLINA

driving experience for its Telluride SUV.
Other vehicles showcased at the event

hailed from Plano, Texas-based Toyota
Motor North America Inc., which has re-
gional sales operations in Irvine, Honda
Motor Co., Dodge, Ram Trucks, Chrysler,
GMC and Lexus, the luxury division of
Toyota; see page 29 for a selection of photos
from the event.

EV Buzz
The EV buzz in SoCal aligns with the re-

cently passed state legislation that promotes
the manufacturing of such vehicles. Califor-
nia regulators in August banned the sale of
new gas-powered cars by 2035. Washington
and New York shortly followed suit. About
15 other states are considering adopting such
legislation, according to reports.
Local demand for EVs has been growing

prior to the legislation. 
About 20% of new vehicles sold in OC as

of August were fully electric, according to
Sackrison.
The global EV market surpassed $163 bil-

lion in 2020 and is projected to reach $824
billion by 2030 at a compound annual
growth rate of 18%, according to industry
data firm Allied Market Research.
“There’s tremendous interest in [EVs] and

we know that we’re going to have to provide
experiences to engage consumers with this
new technology,” Sackrison said.
The nearly 11,000-person turnout for the

EV performance track exceeded OCADA’s
expectations for the new exhibit. Given the
success of the show’s newest addition to
Electric Avenue, which was launched in
2019, Sackrison said he wouldn’t be sur-
prised if the SoCal Electrified Ride Experi-
ence would return to the OC Auto Show in
the coming years.
“It was a huge hit. Everything we heard

   �OC Auto Show 27

The OC Auto Show was projected to
have 20,000 attendees and bring

$7.7M to the local economy

Kia cooks up EV plans
and promotions

Kia America Inc. showcased its two electric vehicle crossover SUVs, the Niro and
the EV6, at the OC Auto Show’s new EV performance track.
The Irvine automaker, No. 3 by employee count on this week’s Business Journal’s

Automakers list, will introduce seven new EVs by 2026, according to Kia representa-
tives at the OC Auto Show.
The company, through a partnership with EV charging firm Electrify America, is of-

fering 500 kilowatt hours of free charging at any Electrify America station to buyers of
the 2023 Niro EV. Kia officials estimate the charging credit will yield up to 1,950 miles. 
The Niro EV, with a starting price of $39,990, can charge from 10% to 80% battery

in under 45 minutes and has a range of 253 miles. By comparison, the EV6 gets up to
310 miles of range in a single charge.
Kia earlier this year announced an offering of 1,000 kilowatt hours of free charging

to EV6 buyers.
—Kaitlin Aquino
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from the manufacturers that participated was
overwhelmingly positive,” Sackrison said.
He estimates the show’s new EV perform-

ance track is the largest event held during
this year’s National Electric Drive Week,
which showcases EVs across the country.
EV charging company Volta Inc. (NYSE:

VLTA) partnered with the OC Auto Show to
introduce the new SoCal Electrified Ride
Experience.

Smaller Event
The OC Auto Show this year was smaller

in size compared to previous years, a wide-
spread phenomenon the conventions busi-
ness is facing as the industry continues to
handle post-pandemic events.
Planning for the show, which took place

during the height of the pandemic, was filled
with uncertainty, Sackrison said.
“We didn’t know how much would need

to be outdoors or if there were going to be
mask or vaccine mandates.”
The uncertainty prompted OCADA to

move the traditional ride and drive
experience outside, rather than
hosting it in its usual home, the
convention hall’s lower level.
City officials also chalk up the

event’s reduced size to booking is-
sues brought up at a recent cus-
tomer advisory board meeting for
the Anaheim Convention Center
and the city’s destination market-
ing organization, Visit Anaheim.
“This is the auto show’s first time back

since 2019 and getting back to those atten-
dance numbers is going to take some time,”
Visit Anaheim CEO Jay Burress told the
Business Journal via email.

Declining Automaker Sales 
While attendance at the OC Auto Show

exceeded Sackrison’s expectations, the OC
automakers featured at the event continue to
face challenges, primarily due to ongoing
microchip shortages and supply chain issues.
U.S. vehicle sales for OC automakers

from June last year to June this year are
down 11.6% to 3,338,796.
The decline follows a roughly 15% na-

tional downturn of vehicle sales to about
13.5 million, according to investment re-
search platform YCharts.
Vehicle sales for Toyota, No. 6 on the

Business Journal’s annual list of automakers

by OC employee count, dropped 17% to
1,602,907 (see list, page 28).
Sales for Hyundai, No. 2 on the list, fell

11% to 647,813.
Kia, No. 3 on the list, reported a 6.4%

drop in vehicle sales to 656,425.
“The average car has about 30,000 differ-

ent parts,” Sackrison said.
“You only need a couple of those parts to

be in a shortage, and it stops the production
line. All sorts of different things can impact
the manufacturing of vehicles across the
globe, whether it’s the war in Ukraine,
COVID lockdowns in China or any other
country that has some sort of crisis or
issue.”
Genesis Motor America LLC, the Foun-

tain Valley-based luxury vehicle division of
Hyundai, bucked the trend of decline by
nearly doubling its vehicle sales to 55,991.
“Customers, retail partners and industry

experts alike have responded positively to
our latest products,” Genesis Senior Man-
ager of PR and Communications Jarred
Pellat said of the sales increase. “While our
sedan lineup continues its strong sales per-
formance, last summer, we launched GV70,
our dynamic and sporty SUV, and it has

quickly become one of our best-
selling models.”
The company’s 99% sales jump

also encompasses the first full
year of sales for its GV80, a mid-
size SUV launched in 2020, one of
the brand’s most popular vehicles.
Although sales are down, OC

headcounts for automakers are up
from a year ago.
Local employment  at OC au-

tomakers jumped 55% to 4,687.
Rivian Automotive Inc. (Nasdaq: RIVN),

No. 1 on the list, saw the largest increase in
OC employees, tripling its headcount to
2,400.
Genesis, No. 8 on the list, also saw a sub-

stantial rise in OC headcount, up 85% to
109.
Toyota’s OC headcount rose 36% to 219.
Mazda North American Operations, the

only automaker that reported a decrease in
headcount, fell 36% to 370 OC employees
as more people are working from home in-
stead of commuting to the office.
The cutoff for this year’s list was 75 local

employees, a figure that kept some promi-
nent up-and-coming EV makers with oper-
ations in the area, like Lordstown Motors
Corp. (Nasdaq: RIDE) and Phoenix Motor
Co. (Nasdaq: PEV), from being repre-
sented. n

� from page 18
OC Auto Show

Irvine-based Kia included a virtual driving experience for its Telluride SUV

Mullen ramps up with 
national tour, acquisitions

Mullen Automotive Inc. (Nasdaq: MULN) this month will kick off the first leg of
its national “Strikingly Different” tour for its first EV, the Five crossover. The tour will
begin at the Rose Bowl in Pasadena and end in Charlotte, N.C., after passing through
Nevada, Texas, Tennessee, Florida and Georgia. Production for the Five is projected to
begin in 2024.
The Brea EV upstart, No. 9 by employee count on this year’s Automakers list, last

month secured 60% ownership in failed EV company Bollinger Motors Inc. for $148.2
million in cash and stock, according to regulatory filings.
Mullen is also currently the leading bidder in the purchase for manufacturing assets

of commercial EV maker, Electric Last Mile Solutions Inc. (ELMS), which filed for
bankruptcy earlier this year. The company intends to pay $55 million for ELMS’ assets
and assume $37 million in liabilities, filings indicate. The deal includes ELMS inventory,
customer and supplier information and manufacturing plant in Mishawaka, Ind., among
other assets. Mullen has already paid $5.5 million toward the purchase, according to
regulatory filings. 

—Kaitlin Aquino

Mazda’s limited-edition MX-30 sells out

About a year after Mazda North America Operations released its first EV, the MX-
30 crossover, the Irvine automaker announced the vehicle has sold out its low-production
offering, which totaled some 500 units.
While most EVs deliver a range of around 200 to 300 miles per full charge, the MX-

30, which started at around $33,000, offers 100 miles on a full charge. It’s the au-
tomaker’s lowest-selling consumer vehicle, sales reports indicate.
The company, which ranks No. 4 on the Automakers list, has yet to reveal plans for

new EVs since the MX-30’s launch.
—Kaitlin Aquino

Hyundai Motor America’s first fully electric sedan, the Ioniq 6, will hit North Amer-
ican markets next year. 
The Fountain Valley automaker, No. 2 by local employee count on the Automakers

list, said its new EV sedan will deliver about 382 miles per charge. That’s more mileage
than the company’s two other EVs, the Ioniq 5 SUV and the Kona SUV, which deliver
a range of 303 miles and 258 miles, respectively.
“From the start of Ioniq 6’s development, we set our sights on making it the leading

all-electric range EV,” Hyundai Head of Sub-Mid Project Management Center Jae Ho
Huh said in a statement. “To become the global leader in electric vehicles, we are com-
mitted to providing the best possible EV performance and ownership experience.” 
Unique to the Ioniq 6 are the over 700 LED pixel lights lining its interior, allowing

consumers to illuminate the inside of the vehicle with nearly any color of their choosing.
Pricing for the Ioniq 6 has yet to be released. Production for the vehicle is expected to
begin in third quarter this year.

—Kaitlin Aquino
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*Tickets are non-refundable. Ticket price includes a one 
year subscription to the Orange County Business Journal 

($30 allocated to the subscription). 
New subscribers only. Current subscribers may gift the 

subscription to a colleague.

Reserve Today
Event Date: October 20, 2022

Gold SponsorsKeynote Speaker

SHANNON
EUSEY

Chief Executive Of� cer, 
Beacon Pointe Advisors

Reservation Information
Visit: www.ocbj.com/bizevents or 

contact Melanie Collins, 
Signature Events Manager, 

at 949.664.5065 or collins@ocbj.com.

Luncheon & Awards Program
October 20, 2022

12:00 p.m. – 2:00 p.m. 
Tickets*: $175 / Table of 10: $1650

Silver Sponsors

Diamond Sponsor

Platinum Sponsors
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