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celebrities and other high-end Hollywood
types as residents over the years. 
Rents average a sky-high $15,000 per month
at the 16-story tower, records indicate. 
The new owner has suggested it can signifi-
cantly increase those rents going forward, and
plans upgrades for the property.
The deal works out to about $2.75 million
per unit. That marks the priciest apartment sale
for a larger-sized California apartment deal, ac-
cording to Peter Yorck, a managing director in
the Los Angeles office of JLL who specializes
in multifamily transactions.
The average Los Angeles multifamily sale
price hovered around $370,000 per unit last
year, according to Yardi Matrix.
The new owners, whose Santa Monica head-
quarters are steps away from the complex,
think the price they paid—which also works
out to about $1,800 per square foot—was well
worth it.
The 1221 Ocean property “is one of the most
prestigious and best-located multifamily assets
on the West Coast with panoramic ocean views
from every unit,” Douglas Emmett CEO Jor-
dan Kaplan said during a May 4 earnings call. 

Luxe Amenities 
Irvine Co. paid a reported $44.1 million for the
property in 1998. It was the only real estate hold-
ing for the company in Santa Monica, and is
about 7 miles from the real estate firm’s office
holdings in West Los Angeles, the Westwood
Gateway complex and the 34-story 2121 Av-
enue of the Stars tower, previously known as
Fox Plaza. 
The 251,000-square-foot rental tower over-
looks the Pacific Coast Highway and fronts the
Santa Monica state beach; the city’s famed pier
is a few blocks south.  
Just as the property’s tenant roster counts high
profile individuals—a 2017 NY Post article
namechecked Britney Spears, Larry David
and Michelle Pfeiffer as one-time renters—so
too does the building’s development team: it was
constructed in 1969 by a venture led by band
leader and television host Lawrence Welk. 
The property is 98% leased and counts both
short-term and longtime residents, with one-,
two- and three-bedroom floorplans available.
The average unit size is 1,500 square feet, while
top-floor penthouse units run between 1,679 to
2,288 square feet. 
A two-bedroom unit spanning 1,480 square
feet runs about $17,500 per month, according to
residential data website Zillow.com. 
With that price, renters get units with finishes
that range from high-end appliances to walk-in
closets and private balconies with ocean views.
Amenities are intended to give the apartment a
“private resort” feel, according to marketing ma-
terials, with a rooftop pool and private lounge;
al fresco dining; state-of-the-art fitness center;
and business lounge.
Resident services include dry cleaning, private
valet, car cleaning and detailing and round-the-
clock concierge services. 

Rare Sale 
The sale is a rare one for Irvine Co., though it
has made other notable deals of late.

In February it sold the shuttered Fashion Is-
land Hotel in Newport Beach for $143.6 mil-
lion. The deal works out to a price of about
$487,000 per room for the 295-room property,
which next year will reopen as the Pendry New-
port Beach under its new ownership (see page
28).
Another sale is expected for Irvine Co.’s 536-
unit Hotel Irvine later this year. That property’s
also been shuttered since the onset of the pan-
demic.
The real estate firm’s apartment dispositions
over the past decade or so have largely been fo-
cused on older—and far less glamorous—low-
rise properties.
Its last reported local apartment sale was in
2018, with the $23.3 million sale of the
Mariner Square apartment complex, a now-
demolished 114-unit rental community near the
intersection of Irvine Boulevard and Westcliff
Drive, along the Newport Beach and Costa
Mesa city line.
That site has been redeveloped into a 92-town-
home project called Mariner Shores. 
Following the sale of 1221 Ocean, Irvine Co.
now counts just one apartment project in Los
Angeles, the 1,500-unit Playa Vista complex,
which includes three apartment properties
dubbed Montecito, Malibu and Sausalito. The
West LA project opened in 2015 and 2016.
Irvine Co.’s companywide apartment portfolio
includes around 65,000 units across 125 proper-
ties in California, the majority of which are in
OC. It counts other projects in San Diego and
Northern California. It’s the largest apartment
owner in both Orange County and the state.
The company declined to comment on the
Santa Monica sale.

High-End Strategy 
Douglas Emmett has about 4,500 multifamily
units companywide, and sported a $5.6 billion
market value as of last week. It also owns of-
fices.

It closed on the acquisition on April 26
through a joint venture with an undisclosed part-
ner; Douglas Emmett owns 55% of that venture,
regulatory filings indicate. 
The venture partially financed the deal with a
$175 million loan, filings indicate. 
It plans to continue a “major renovation proj-
ect” at 1221 Ocean that will include significant
room and common area upgrades, the company
said in this month’s earnings call. 
Douglas Emmett’s multifamily portfolio is
nearly 100% occupied. The company said it will
continue to target higher-end rental transactions
in 2022 as rents continue to surge across the na-
tion. 
“All the way across our portfolio, both in of-
fice and residential, we’re targeting the high
end, and this was a fantastic fit for us,” Kaplan
said of the Santa Monica acquisition. “All the
moves we’ve made have been to have the high-
est and the most premium residential and office
portfolio.”
Speaking of the new Santa Monica buy, Ka-
plan said that “rents have just moved up very
quickly.”
“Deals that were done during the pandemic
or earlier are pretty far off the market of where
current rents are,” he told analysts.
“That’s why there’s such a meaningful spread
between the going-in cap [rate] and what I
would call the stabilized cap.” n
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Irvine Company
Apartments 
n HEADQUARTERS: Newport Beach 
n APARTMENT HEADS: Todd Keller (devel-
opment), Teresa Prestwood (operations)
n BUSINESS:manages apartments in California
n PORTFOLIO: 125 apartment buildings to-
taling 65,000 units  
n NOTABLE: sold 1221 Ocean Avenue apart-
ments for $330M, or $2.75M per unit  

PR Firms Add to Headcount as Offerings Expand

The pandemic appears to be a thing of the
past for Orange County’s collection of public
relations firms, which are enjoying their second
consecutive year of notable employment gains. 
The county’s 16 largest companies reported a
9.4% jump in employees to 304 full-time staff,
adding on to last year’s 14.2% boost, according
to this week’s Business Journal list.
Seven offices reported an increase of at least
10%, while only two companies reported a de-
cline in staff.

The Brand Amp in Costa Mesa retained its
No. 1 spot on the list with 65 full-time employ-
ees in OC, up 10% from a year ago. 
Innovation and technology are front of mind
for the region’s top PR firms as they looked to
modernize offerings for clients and reach a
broader base of consumers. 
“We’re living in a world of multiple genera-
tions. We require a level of understanding as to
what business looks like for each generation and
what it’s morphing into,” Global Results Com-
munications founder and CEO Valerie
Christopherson told the Business Journal. 

Glued Together
Global Results Communications was one of
many PR firms prioritizing technology as part
of its 2021 business strategy. 
The firm grew locally to 35 full-time employ-
ees, placing it once again as No. 2 on the list.
The firm saw greater growth companywide,
with total headcount up 22% to a 110-member

team. 
Based in Santa Ana, the company’s global
footprint counts team members in Europe, Latin
America, and Asia. 
Christopherson noted that North America
bounced back the fastest from a PR
standpoint. As for an industry come-
back, “telecom was extremely strong
in helping keep the world glued to-
gether.”
Global Results also has its eyes on
space travel as a growing industry, as
well as the metaverse. 
“The second half of this year is
going to be a reflection of getting
back to business and pushing innovation for-
ward,” Christopherson said.

Video Focus
A handful of companies fortified their teams

and rose through the ranks, including No. 4 Or-
ange-based Communications LAB, No. 5
Core Strategic Group in Anaheim, and No. 6
Bastion Elevate in Costa Mesa. 
Communications LAB saw the greatest

growth across the list, with its head-
count up 54% to 20 employees, mov-
ing the firm up three spots. 
“There’s now a conga line of peo-
ple in the office,” Chief Executive
Arianna Barrios told the Business
Journal. 
A large part of the firm’s business
is with government agencies, which
kept the office busy through the pan-

demic as an essential business. 
In the first month of the pandemic, the com-
pany purchased a fleet of computers and cam-
eras for a newly built video production studio
within its office, which led to an increase in in-

terested clients. 
“Storytelling now has to have these digital
tools,” Barrios said. “Without the pivot, a huge
slowdown would have happened.”
This set the stage for 2021, as the Communi-
cations LAB team maintained its client roster
and went after new business. Coming out of the
pandemic, the team added staff in its Los Ange-
les office to capitalize on a “release of energy
and projects” coming out of the area, according
to Barrios. 
“Doors were opening up that hadn’t been
open before.”

EdTech
As those doors opened, firms saw gains. 
“Companies were looking for trusted partners
to navigate where they should be spending
money,” Bastion Elevate’s President Shana
Starr told the Business Journal. “When we
have a steady stream of business, that means we
can invest more into our team.”
The firm grew its staff by 38% to 18 employ-
ees and plans to double that figure by 2023. It
jumped up one spot to No. 6 on this year’s list
and plans to move up a few more notches by
next year as it works toward its goal of becom-
ing the largest independent agency on the West
Coast.
It plans to do this by working with growing
industries like education, which has also bene-
fited from an infusion of technology in recent
years. 
Bastion said multiple companies sought out
PR services for developing educational pro-
grams last year, such as Scoot Educationwhich
connects substitutes to various school districts.
“Travel and hospitality will be our next big
swing,” Starr said. n

Tech Prioritization, New
Clients, Developing Markets
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Goodwill of Orange County CEO, President Nicole Suydam with Idea Hall CEO, President Rebecca
Hall; Idea Hall, No. 3 on list, named nonprofit’s marcomm agency of record last month

n By EMILY SANTIAGO-MOLINA
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